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Abstract 
Fast fashion has raised sustainable issues in the clothing cycle from the production stage to the stage after the 

clothes are worn and end up generating waste. Therefore, it is necessary to adopt a sustainable approach to 
overcome practices that damage the ecology. This research uses qualitative methods by means of observation, 
literature studies, questionnaires, interviews, and the design process using Gustami theory (observation, 
design, manufacturing process). This research will involve several communities and their contributions to fast 
fashion and sustainable fashion in Indonesia to find out how much they understand about fast fashion as well 
as the concept of sustainable that can minimize the negative impact of fast fashion. The results of the survey 

above discussed public awareness and behavior towards fast fashion, as many as 62.7% of respondents knew 
the impact of the dangers of the fashion, while there were 29.4% of respondents who did not know the issue of 
fashion. However, the circumstances and conditions that result in the lack of sensitivity of the community to 
the environment resulted in a lack of knowledge and doubt about the issue. The data of the respondents who 
do not know and doubt, the need for an equitable education about this issue and the impact on the environment 
through media event workshops as information channels. 
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INTRODUCTION 
Current technological developments contribute very highly to the acceleration of 

fashion, so this makes fashion an important need for society and fashion needs  that are 

constantly changing following trends. However, there are still many fashion consumers who 

do not take into account the products produced by the fashion industry at the same time as the 

release of the latest fashion products that are marketed to the public, thus finally encouraging 

people to buy a product. 

There is a term fast fashion in the fashion industry, namely the fashion industry that 

always follows the development of trends in the world and continues at the stage of large-

scale production of fashion  products, then markets the product to consumers so that they are 

bought and use the product, as well as the number of fashion productswhich is eventually 

disposed of and ends up as indegradable waste that can have an impact on the environment. 

Therefore, fashion education  is needed as a medium for conveying knowledge about 

sustainable fashion to the public. Fashion education is a term used for a platform of 

sustainable knowledge, skills, and ethics  that contribute positively to the industry and is 

needed to meet sustainable  needs in the future (Connell & Kozar, 2012). This is supported by 

the lack of knowledge of the Indonesian people about sustainable fashion and the impact 

produced by fast fashion and consumptive lifestyles. Many foreign researchers have 

conducted research on the topic of consumer behavior towards the concept of fast fashion and 

sustainable fashion (Busalim et al., 2022; Papadopoulou et al., 2022; Sinha et al., 2023). 

However, based on this concept, it is still new to the fashion world, so there has not been 

much research that focuses on fast fashion and sustainable fashion in Indonesia. 
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Cheap clothes often end up in the trash (Cline, 2013). This fast fashion  phenomenon 

started from the process of producing clothes that previously took a long time to become 

easier and faster due to new technology in the form of sewing machines. This phenomenon 

was initially considered an innovative business model with "Supply Chain" management, 

namely, an effective and efficient production and distribution network, but in reality the fast 

fashion  business is considered to carry out deviant practices, breaking through a series of 

codes of ethics, ranging from labor to environmental issues (Shinta, 2018). Fast fashion has 

raised sustainable issues in the clothing cycle from the production stage to the stage after the 

clothes are worn and end up generating waste. In the magazine by National Geographic 

(2020), it was noted that there is 57% of waste in Jakarta, and there are around 8.2% which is 

textile waste. Reported by the Indonesia Circular Forum, it shows that 470,000 tons of 

textiles are wasted during the manufacturing process. This fact makes a product more and 

faster to produce and the more production waste is produced. So there needs to be social 

innovation applied to overcome this problem. 

Social innovation is a new solution in overcoming a social problem effectively, 

efficiently, sustainably, and creating value (Phills et al., 2008). In the fashion  industry, it is 

necessary to adopt a sustainable approach to overcome practices that damage the ecology 

(Wood et al., 2023). Therefore, one of the ways to overcome this problem is to use social 

innovation in the form of workshop events as a means of fashion education to the community. 

Workshop events are a learning activity that focuses on interacting directly with the 

community, especially young people.  

This research attempted to analyze public awareness or behavior on the issue of fast 

fashion, sustainable fashion education, and provide solutions on how to manage waste 

generated from fast fashion and build public awareness of the issue of fast fashion which they 

unconsciously make textile waste accumulate. This research involve several communities and 

their contributions to fast fashion and sustainable fashion in Indonesia to find out how much 

they understand about fast fashion and its impact as well as the concept of sustainable that 

can minimize the negative impact of fast fashion. 

The research contributes to the understanding of public awareness and behavior 

regarding fast fashion and sustainable fashion education in Indonesia. By analyzing the level 

of awareness among various communities about the consequences of fast fashion, the study 

highlights the importance of educating the public on managing textile waste. Additionally, it 

provides practical solutions for reducing the negative impacts associated with fast fashion, 

thereby fostering a culture of sustainability. The involvement of multiple communities allows 

for a comprehensive assessment of their understanding of fast fashion's effects and the 

principles of sustainability. Ultimately, this research serves as a foundational step toward 

promoting responsible consumption and waste management practices, aiming to enhance 

public engagement in sustainable fashion initiatives. 

 

RESEARCH METHOD 
This research uses qualitative methods by means of observation, literature studies, 

questionnaires, interviews, and the design process using Gustami (2007) theory (observation, 

design, manufacturing process), including: 

1. Observation: In the observation method, the author researches the situation in the 

field directly by visiting places that are often visited by young people to adults such 

as cafes, co-working spaces and others and observing people's behavior regarding 

the issue of fast fashion. By conducting observations in the field, it is possible to 

find out the audience's views on the fast fashion issues discussed in this study. The 

information obtained is also based on facts. 
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2. Literature Studies: Using journals and books as sources of initial written data. Some 

of the journals and books used, including Wood et al. (2023), Gustami (2007), Jung 

& Jin (2015), Rohayati et al. (2017), Shinta (2018), Wulansari (2023), Fletcher 

(2010), and Cline (2013). 

3. Questionnaire: In this study, a questionnaire was disseminated through social media 

regarding research to the community which aims to find out the public's 

understanding of fast fashion and its impact on the environment and is useful as 

validation data in this study. This questionnaire method is one of the effective 

methods to get research samples from the audience which is of course factual. 

 
RESULT AND DISCUSSION 

The understanding of fast fashion and the concept  of sustainable fashion can be 

researched directly using observation methods and questionnaires. This method is carried out 

to find out how much the public understands about fast fashion and the impact it causes, 

therefore sustainable fashion is a concept to minimize the negative impact of fast fashion. In 

this method, a perception arises in which the public can process the information as a form of 

understanding. Perception will occur when a person gets a response and behavior from the 

environment that is obtained and responded to (Listyana & Hartono, 2015). 

The variables in this study are the community, especially young people, this data is 

taken from the results of observations and questionnaires. However, the discussion of this 

variable is a communication model in the Laswell formula, namely who, says what, in which 

channel, to whom, with what effect, or who, says what, with what channel, to whom, with 

how influence on the audience, so as to get a feedback factor or effect (Mawardi et al., 2023). 

 

Who 

Who can be interpreted as a source or communicator, that is, an actor or party who has 

a need to communicate and also who initiates a communication. In this study, who is defined 

as the identity of the survey on the questionnaire. The survey results stated that 19.6% of 

respondents were male, and 80.4% were female respondents. It can be concluded that the 

most respondents are female respondents. 

 

 
Figure 1. Gender Questionnaire Data 

 

Based on the results of the survey above, it is stated that there are 19.6% male 

respondents, and 80.4% female respondents. It can be concluded that the most respondents 

are female respondents. 
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Figure 2. Age Questionnaire Data 

 

The results of the respondent age survey were several age groups, namely 15-20 years 

old 13.7% (7 people), 20-25 years old 76.5% (39 people), 26-30 years old 5.9% (3 people), 

and 30-40 years old 2.9% (2 people). It can be concluded that the current young generation is 

20-25 years old and is the most respondent. 

 

 
Figure 3. Agency Questionnaire Data 

 

The results of the agency survey on the respondents were mostly students, where 

students are the current young generation and respond well to fashion issues and the latest 

trends. 

 

Says what?  

Based on the problems taken regarding public awareness and behavior towards fast 

fashion and sustainable fashion, many speakers knew about the issue of fast fashion as many 

as 78.4% of the 51 respondents, but there were also 9.8% of respondents who did not know  

the issue of fast fashion and 11.8% of respondents who doubted having heard  of the issue of 

fast fashion. So it can be concluded from the data of respondents who do not know and doubt 

about the issue  of fast fashion, the need for an equitable education about the issue of fast 

fashion and the impact of the dangers of fast fashion on the environment through media event 

workshops as information channels. Which aims to increase  the awareness of the Indonesian 

people on the issue of fast fashion through a new solution in overcoming a social problem 

effectively, efficiently, sustainably, in creating value. 
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Figure 4. Fast Fashion Knowledge Questionnaire Data  

 

Based on the results of the survey above, there are 78.4% (40 people) of respondents 

who know what fast fashion is, and as many as 11.8% of respondents may be doubtful, and 

9.8% of respondents do not know about the issue of fast fashion. 

 

 
Figure 5. Fast Fashion Impact Knowledge Questionnaire Data  

 

The results of the survey above discussed public knowledge of the impact of fast 

fashion, as many as 62.7% of respondents knew the impact of fast fashion, while there were 

29.4% of respondents who did not know the impact  of fast fashion. 

 

 
Figure 6. Sustainable Knowledge Questionnaire Data  

 

Based on the results of the survey above, public knowledge of the term sustainable is 

86.3% of respondents, while there are 7.8% of respondents who do not know the term 

sustainable. 
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Figure 7. Brand Local Knowledge Questionnaire Data 

 

The results of the survey above are respondents' data on local brand knowledge while 

98% of respondents have bought clothes from local brands. 

 

 
Figure 8. Questionnaire Data of Brand Sustainable 

 

In the data above regarding fashion brands that have been bought by respondents, 

64.7% of respondents may be doubtful about brands that are included in the environmentally 

friendly category. 

 

 
Figure 9. Clothing Purchase Questionnaire Data 

 

The results on the provisional respondent data are at most 2-3 times in 1 month in 

buying clothes. 
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Figure 10. Reason for Buying Clothes Questionnaire Data 

 

In the data of temporary respondents, 31.4% buy clothes because they are consumptive 

and 31.4% also when they are only needed, 13.7% are needed. 
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Figure 11. Impact Questionnaire Data from Fast Fashion 

 

Based on the data above, it can be concluded that the average respondent has known the 

impact of the dangers of fast fashion, but the circumstances and conditions that result in the 
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lack of sensitivity of the community to the environment. Hence, creativity is needed in the 

delivery of information and the processing of a skill action that is carried out directly and felt 

by the community, so that the community can feel the impact of an action taken. One of them 

uses delivery media through workshop events, which aims to channel information about the 

impact of fast fashion on the environment and carry out an action through workshops with 

craft skills carried out from fashion waste. 

 

Which channel  

The medium used to distribute the questionnaire is Google Form. Google form is a 

service from Google to create a survey in the form of questions that will be submitted online 

to resource persons. The use of questionnaires was carried out with the aim of finding 

validation of data to be used in this study, one of which is information on fast fashion 

knowledge, resource person information, and resource person knowledge on the impact of 

fast fashion on the environment. Therefore, data validation is obtained through indirect 

interviews through online platforms, where the data obtained can strengthen the 

implementation of an innovative workshop event that this research offers. 

 

To Whom 

In the element of to whom in this study, namely who we convey information or educate 

about the issue of fast fashion and sustainable fashion through knowledge, skills, and 

sustainable ethics. At this stage, it is aimed at educating about the impact of fast fashion on 

the environment aimed at the community, especially young people. This is strengthened by 

the consumptive lifestyle of young people towards the purchase of fashion goods, so that a 

means of education on the benefits of production waste and used clothes against the 

dominance of waste is needed and educated about knowledge through an art of skills that is 

carried out directly from the treatment of fashion waste. Therefore, positive contributions 

from the community can meet sustainable  needs in the future. 

 

With What Effect 

After conducting the questionnaire, it can be concluded that the average respondent 

knows about fast fashion but they are not aware of the impact caused. So, this study provides 

a solution and innovation regarding fast fashion and sustainable fashion, how to manage 

waste generated from fast fashion and build awareness of the issue  of fast fashion itself 

which unconsciously makes textile waste accumulate, one of which is to overcome the 

problem by using social innovation in the form of Workshop Event as a means of fashion 

education to the community. 

Designing event workshops, using branding methods. Branding is the development of 

products, services and organizations that require a strong image and distinctive 

characteristics, which are different from others, to achieve competitive advantage and to 

strengthen identity (Farida & Setiawan, 2022; Younis & Hammad, 2021; Zuhroh & Rini, 

2024). Branding is an activity or way carried out by a person or company in building a  good 

and attractive image or view so that consumers always remember the brand (Ellitan et al., 

2022; Heskiano et al., 2020; Maskuroh et al., 2022). So branding is needed in the 

sustainability of the workshop event, so that many young people know the information and 

delivery of sustainable fast fashion issues raised at the workshop event as well as information 

about the implementation of the event that is easy for someone to remember. 
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1) Logo 

 
Figure 12. Logo Event 

 

SFW (Sustainability Fashion Workshop) in English Sustainability - 

Sustainability, fashion-fashion, Workshop - local works. Read: Sustainability 

Fashion Workshop which means the sustainability of local fashion Karya. 

Sustainability Fashion Workshop is a workshop event with the theme of 

sustainability to increase public awareness about the dangers of fast fashion to the 

environment. Sustainability in this case is sustainability or it is expected that the 

awareness and knowledge gained by the community from this workshop event are 

sustainable and they can practice it in their daily lives. 

2) Tag Line: The tagline "For Better Habits" is related to the concept developed, 

namely sustainability fashion. 

 

 
Figure 13. Palette Color 

 

Taking a color palette called Cozy Nude. By carrying the minimalist Earth 

Tone theme in accordance with the concept of sustainability. Black means 

seriousness and courage where we as humans need seriousness and courage about 

movement to minimize the impact caused and give courage to seriously participate 

in the concept of innovation in this research. And the color brown psychologically 

indicates stability, reliability, dependence, and ability, in brown it gives natural and 

organic concepts such as growth, fertility and the earth that can be associated with 

the concept of sustainable fashion. Based on the trend forecast, the color palette is 

taken from 2022 which has one of the Scandinavian color concepts. This 

Scandinavian color presents people from the Nordic countries who live in a 

beautiful, simple, clean and nature-inspired design so that this color palette has a 

continuity regarding simple design and is also a new design innovation that has 

become a trend in recent years, therefore the cozy nude color palette was chosen as 

the identity of this Sustainability Workshop Event. 

In the next stage, this research will use a workshop event which is used as a medium for 

delivering sustainability information about the impact of the danger of fast fashion on the 

environment to the community in order to increase public awareness, especially young 

people. An event is an activity carried out by an organization within a certain period of time 
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by bringing people to a place so that they can get experience and important information from 

the organizers according to what the organizers expect (Kennedy, 2009). Meanwhile, the 

workshop can be equated with an exercise where the participants work in groups or 

individually to complete work or activities that are in accordance with their actual tasks to 

gain experience (Arribathi et al., 2019). This workshop has the intention to turn fashion waste 

into a product that has functional value and economic value, which is expected to minimize 

fast fashion waste. So that the workshop idea that will be implemented is upcycling, where 

used clothes brought by event visitors will be grouped to make it easier to choose materials to 

become new products or recycle fashion. 

 

 
Figure 14. Ide Recycle 

 

There are several ideas for workshop  activities related to upcycling used clothes into 

new products or recycle fashion. Here are some ideas that can be used as workshops at the 

Sustainability Fashion Workshop event. 

1) Workshop on making wrap buttons from patchwork. 

2) Workshop on making footwear from patchwork. 

3) Workshop on making accessories from patchwork. 

4) Workshop on making beeswax wrap from patchwork. 

Some of these workshop ideas can be applied as one of the business ideas that can be 

retraded. And  this workshop will be held in a few days according to  the ongoing event and 

will be guided by people or teachers who are quite experienced in their fields. The 

participants will interact directly with the lecturers and they will directly practice the 

knowledge gained so that in the future they can apply it in their daily lives. 

 

CONCLUSION 

The growing problem of fashion waste, particularly due to fast fashion, has prompted 

efforts to mitigate its negative impacts, though awareness in Indonesia remains low. 

Workshop events focusing on fast fashion aim to raise awareness, especially among young 

people, about the environmental dangers of fashion waste. These workshops not only educate 

participants but also provide practical skills for creating new products from waste materials, 

thereby encouraging community involvement in waste reduction. Future research should 

evaluate the effectiveness of these workshops in fostering awareness and sustainable 

practices, assess participant engagement and behavioral changes, and explore the long-term 

effects on community attitudes toward sustainability. Additionally, comparing various 
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educational methods and examining the role of local organizations could enhance the 

development of a sustainable fashion ecosystem in Indonesia. 

REFERENCES 
Arribathi, A. H., Saryani, S., & Haris, H. (2019). PERANCANGAN APLIKASI SMART 

SEMINAR DAN WORKSHOP BERBASIS WEBSITE. Journal CERITA, 5(2). 

https://doi.org/10.33050/cerita.v5i2.409 
Busalim, A., Fox, G., & Lynn, T. (2022). Consumer behavior in sustainable fashion: A 

systematic literature review and future research agenda. International Journal of 

Consumer Studies, 46(5). https://doi.org/10.1111/ijcs.12794 

Cline, E. L. (2013). Overdressed: The shockingly high cost of cheap fashion. Penguin. 

Connell, K. Y. H., & Kozar, J. M. (2012). Sustainability knowledge and behaviors of apparel 

and textile undergraduates. International Journal of Sustainability in Higher Education, 

13(4). https://doi.org/10.1108/14676371211262335 

Ellitan, L., Harvina, L. G. D., & Lukito, R. S. H. (2022). The Effect of Social Media 

Marketing on Brand Image, Brand Trust, and Purchase Intention of Somethinc Skincare 

Products in Surabaya. Journal of Entrepreneurship & Business, 3(2). 

https://doi.org/10.24123/jeb.v3i2.4801 

Farida, I., & Setiawan, D. (2022). Business Strategies and Competitive Advantage: The Role 

of Performance and Innovation. Journal of Open Innovation: Technology, Market, and 

Complexity, 8(3). https://doi.org/10.3390/joitmc8030163 

Fletcher, K. (2010). Slow Fashion: An Invitation for Systems Change. Fashion Practice, 

2(2). https://doi.org/10.2752/175693810x12774625387594 

Gustami, S. P. (2007). Butir-butir mutiara estetika timur: ide dasar penciptaan seni kriya 

Indonesia. Prasista. 

Heskiano, Syah, T. Y. R., & Hilmy, M. R. (2020). Social Media Marketing Relations, Brand 

Awareness to Brand Loyalty Through the Brand Image. Journal of Multidisciplinary 

Academic, 4(4). 

Jung, S., & Jin, B. (2015). Creating customer values for the economic sustainability of slow 

fashion brands. International Textile and Apparel Association Annual Conference 

Proceedings, 72(1). 

Kennedy, J. E. (2009). Manajemen Even (K. Y. Koh & A. Anita, Eds.). Penerbit BPI. 

Listyana, R., & Hartono, Y. (2015). Persepsi Dan Sikap Masyarakat Terhadap Penanggalan 

Jawa Dalam Penentuan Waktu Pernikahan (Studi Kasus Desa Jonggrang Kecamatan 

Barat Kabupaten Magetan Tahun 2013). AGASTYA: JURNAL SEJARAH DAN 

PEMBELAJARANNYA, 5(01). https://doi.org/10.25273/ajsp.v5i01.898 

Maskuroh, N., Fahlevi, M., Irma, D., Rita, & Rabiah, A. S. (2022). Social media as a bridge 

to e-commerce adoption in Indonesia: A research framework for repurchase intention. 

International Journal of Data and Network Science, 6(1). 

https://doi.org/10.5267/J.IJDNS.2021.9.017 

Mawardi, T. K., Dwitarwasto, T., & Pithaloka, H. (2023). TRAINING TEXTILE 

KNOWLEDGE SUPPLY CHAIN BASED SERVICE “PRAKTIS” IN SOUTH OF 

JAKARTA. Abdi Dosen : Jurnal Pengabdian Pada Masyarakat, 7(4). 

https://doi.org/10.32832/abdidos.v7i4.2162 

National Geographic. (2020). The End of Trash. National Geographic. 

Papadopoulou, M., Papasolomou, I., & Thrassou, A. (2022). Exploring the level of 

sustainability awareness among consumers within the fast-fashion clothing industry: a 

dual business and consumer perspective. Competitiveness Review, 32(3). 

https://doi.org/10.1108/CR-04-2021-0061 



Workshop Design on Fast Fashion Impacting Sustainability  

https://injurity.pusatpublikasi.id/index.php/in 

891 
 

Phills, J. A., Deiglmeier, K., & Miller, D. T. (2008). Rediscovering social innovation. 

Stanford Social Innovation Review, Fall. 

Rohayati, Z., Fajrin, M. M., Rua, J., Yulan, Y., & Riyanto, R. (2017). Pengolahan Limbah 

Industri Tekstil Berbasis Green Technology Menggunakan Metode Gabungan 

Elektrodegradasi dan Elektrodekolorisasi dalam Satu Sel Elektrolisis. Chimica et Natura 

Acta, 5(2), 95–100. 

Shinta, F. (2018). Kajian Fast Fashion dalam Percepatan Budaya Konsumerisme. JURNAL 

RUPA, 3(1). https://doi.org/10.25124/rupa.v3i1.1329 

Sinha, P., Sharma, M., & Agrawal, R. (2023). A systematic review and future research 

agenda for sustainable fashion in the apparel industry. Benchmarking, 30(9). 

https://doi.org/10.1108/BIJ-02-2022-0142 

Wood, J., Redfern, J., & Verran, J. (2023). Developing textile sustainability education in the 

curriculum: pedagogical approaches to material innovation in fashion. International 

Journal of Fashion Design, Technology and Education, 16(2). 

https://doi.org/10.1080/17543266.2022.2131913 

Wulansari, V. (2023). Estetika Eco Design Dalam Karya Busana Wanita Angel of Rubbish. 

Jurnal Da Moda, 4(2). https://doi.org/10.35886/damoda.v4i2.563 

Younis, R. A. A., & Hammad, R. (2021). Employer image, corporate image and 

organizational attractiveness: the moderating role of social identity consciousness. 

Personnel Review, 50(1). https://doi.org/10.1108/PR-02-2019-0058 

Zuhroh, S., & Rini, G. P. (2024). Product innovation capability and distinctive value 

positioning drivers for marketing performance: a service-dominant logic perspective. 

International Journal of Innovation Science. https://doi.org/10.1108/IJIS-04-2024-0100 

  

 

 

Copyright holders: 
Ira Permatasari, Wulan Madani Aisyiyah, Fia Izzah Maylinda, Nora Hafildah 

(2024) 

First publication right: 
INJURITY: Journal of Interdisciplinary Studies 

  

This article is licensed under a Creative Commons Attribution-ShareAlike 4.0 
International 

 

 

https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

